Abstract-Since entrepreneurship has become the biggest issue in many countries, Universities robustly introduce entrepreneurship skill not only for the business school students, but other majors as well. Universities have developed a real-life project of starting-up a business project in a determined period of time. Objective of this project is designed to develop an entrepreneurial mindset. This paper concisely highlights the issues faced by students doing entrepreneurship project in these fields i.e., production, management, finance, marketing, and technology. A quantitative survey method was chosen to explore the issues appropriately in Indonesia to increase the number of entrepreneurs which is currently 1.5% from the total population of Indonesia. This research conducted in Jakarta, Bogor, Depok, Tangerang, Bekasi (Jabodetabek -Indonesia) with a total of 280 respondents as sample. This paper is expected to further give field-tested recommendations for university authorities to give a better guidance of entrepreneurial projects for the students.
I. INTRODUCTION
A topic which attracts the most attention among academicians and journalists is Entrepreneurship. Researchers have been focusing on the function of an entrepreneur which is to serve the economy [1] . The concept of entrepreneurship can be understood as a process of vision, change and creation. The act of entrepreneurship needs a certain amount of energy and passion to create and implement new ideas. There seems to be an agreement that the act of entrepreneurship involves creating something new [2] . In addition, entrepreneurship can be interpreted as a "process" rather than one-time event, action or decision. It is all based on the level of creativity a person has to uncover new ideas and also to arrange the resources in ways that have not been done before [3] .
Based on Indonesia Central Board of Statistics [4] , there are a total of 3.75 million entrepreneurs in Indonesia or about 1.58% of the total Indonesian population. This number is still small compared to China, Japan, which has Manuscript received December 25, 2013; revised March 31, 2014 . This work was supported in part by the President University.
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10% entrepreneurs respectively from the population in 2012. The prosperity of a country can be achieved if the country has at least 2% of entrepreneurs in their country"s population [5] . Entrepreneurship is an important concept for discovering opportunities and stimulating growth. In order to decrease unemployment rate in Indonesia and stimulate economic growth as found by Acs et al. [6] in finding a positive relationship between entrepreneurship and economic development. Entrepreneurial spirit should be fostered from an early age in order to continue Indonesia"s economic growth.
This is an explanatory about a way to prepare the students in doing their entrepreneurship projects and real business in the future. The explanatory is discussing about the most common problems faced by students while doing their entrepreneurship projects. Other than that, this research will provide a detailed explanation of entrepreneurship and its importance. As business schools students, we know that students in some business schools are given a project to open a business and this project is called as entrepreneurship project. Therefore, we analyze the problems faced by students while doing their entrepreneurship project and the solution they come up with during their project.
II. REVIEW OF LITERATURE

A. Entrepreneurship
An entrepreneur is a person who takes a decision to employ himself to be the innovator and creator of new enterprises [7] and a new economic activity [8] . Besides that, the act of entrepreneurship doesn"t only consist of constructing a new business or firm but also in organizing the capital and other needs in the business. Successful entrepreneurship depends on the skill to take chances to gain advantage from available technology [9] and all the opportunities that can be achieved in the future [10] . For instance, Shane [3] provides the foundation for defining entrepreneurial behavior as a behavior of a person which is good at decision making, able to combine ideas and making things happen instead of waiting for things to happen.
B. The Need for Entrepreneurs
The contribution made by entrepreneurs can be in a form of benefits given to the society by reallocating resources from less to more productive uses [11] by performing "costdiscovery", "gap-filling", and "input-completing" functions in the economy [12] . These roles have been the main subject of a growing economy [13] . This concept stands under general perception that companies directed by entrepreneurs tend to be job creators and the reason for economic growth. The fact that entrepreneurs have been a great influence towards the economy has not changed from the past until now. For instance, employees receive the benefit from the income they earn from the business growth and success. Finally, employees can become the prospect customers with the purchasing power to purchase the goods and services produced by the entrepreneur. Due to this, many entrepreneurs today aims on improving the society [14] . The society interconnects with entrepreneurship because entrepreneurship produces for the society. Thus, they are complementary and as the society evolves, entrepreneurship continues to change [15] .
C. The Role of Entrepreneurship Projects in Business Schools
The purpose of entrepreneurship education is for students to learn for entrepreneurship, learn about entrepreneurship and learning through entrepreneurship [16] . Thus, the entrepreneurship education acts as both method of learning as well as a content of learning [17] . In context with entrepreneurship education, Gibb [16] had found some differences between enterprising behavior and entrepreneurial behavior, which is enterprising can be used in any context while entrepreneurial mainly points out the business activity. By learning the entrepreneurship education and doing the entrepreneurship project, students are ready if they want to choose entrepreneurship as a career choice because the entrepreneurship education helps them to attain the skills needed to be an entrepreneur [18] , [19] . In other words, through the entrepreneurship projects student will be able to experience being a real entrepreneur, try harder to achieve their goals, take opportunities and adapt with the environment.
D. Problems That Students Face in Their Entrepreneurship Projects
Firms which have just enter the market will have some problems with the existing firms, this is because customers have become loyal for the existing firms and aren"t aware of the new firms. Problems that will be faced by entrepreneurs are not always clear but usually the causes are business operations and services problems, motivation and demand problems, financial problems, management problems and networking problems [20] .
1) Financial problems
According to Reinhart and Rogoff [21] , financial problems are the same as a disturbance in taking an opportunity. They can come from many internal and external origins and start from different sectors. For instance, financial problems may occur if there is an increase in living cost and no increase in income [22] . Unplanned spending is also one of the causes to be the cause of financial problems. In the entrepreneurship project, students face problems which are similar to the problems faced by small businesses [23] .
H 1 : The relationship of financial problems with entrepreneurship projects.
2) Management problems
The management theory considers of two things which are efficiency and effectiveness, in other words, doing things right and doing the right things to achieve organizational goals [24] . Although people learn the theories of entrepreneurship, the students still manage to fail and due to this, it has been concluded that they are born that way, not made [23] .
H 2 : The relationship of management problems with entrepreneurship projects.
3) Marketing problems
More than any business function is marketing which deals with the customers. One of the simplest definition of marketing it to manage profitable relation with customers [25] . Marketing can also be defined as the function in an organization for creation, communication and delivery of value to the customers and to maintain relationship with the customer in order to benefit the organization [26] . The problem faced by students during this stage is for the business to create an environment that is tending to produce creativity so that the business can revive [27] .
H 3 : The relationship of marketing problems with entrepreneurship projects.
4) Production problems
The simple definition of production is making use of humans and technology to convert raw materials into finished goods and services [28] . It can also be defined as to apply a process to raw materials; this process adds value to the existing product without decreasing the quality [29] . Most students face the problems in the capacity of the stock provided. In the past few years, the innovation of products has become necessary as it has become the director for competitive advantage. By innovating products, students can maintain efficiency and increase the quality of products. A consumer understands innovation as a better and improved quality products which have been made by considering efficiency and effectiveness [30] .
H 4 : The relationship of marketing problems with entrepreneurship projects
5) Technology problems
Technology problems are those problems which exists because of the difficulties in using it. Basically, modern life is defined by technology [31] . Many students can improve their level of productivity and increase their profitability by increasing their training in technological department, especially in mastering information technology [32] .
H 5 : The relationship of technology problems with entrepreneurship projects.
III. RESEARCH METHOD
The questionnaire of this research paper was distributed to students of business schools in Jabodetabek (Jakarta, Bogor, Depok, Tangerang, Bekasi) who did their entrepreneurship project. The sampling technique in this research paper was simple random sampling, which is the basic selection process of sampling and is easiest to understand [33] .
The proportional size of respondents is 10 respondents per parameter [34] , therefore we distributed the questionnaires to 280 respondents of business school students who did their entrepreneurship project. The questionnaires were distributed on October 25 th , 2013 to business school students in Jabodetabek (Jakarta, Bogor, Depok, Tangerang, Bekasi).
The questionnaire distribution tools we used were printed questionnaire and Google Drive. Business students were approached directly to fulfill the printed questionnaire. Moreover, to reach a distance of business students, we sent the questionnaire through Google Drive.
To emphasize the answers of the questionnaire, we define the universities of the respondents and the problems factors while doing entrepreneurship project. We provided 5 points to determine the variables as Likert scale to measure the respondent"s degree of agrees or disagrees about the questionnaire statements. The scale consist of 1=strongly agree, 2=agree, 3=neutral, 4=disagree, and 5=strongly disagree.
SPSS version 20.0 software was used to support the validity and reliability of the questionnaire. The reliability of the data will be tested through Cronbach"s Alpha with a cutoff point 0.7 [35] . Next, to check the validity, a statistical method of factor analysis was used. The independent variables are financial problems, management problems, marketing problems, production problems, and technology problem while the dependent variables are entrepreneurship projects.
A number of 189 respondents came from President University (67.5%), the second one was 37 respondents from Bina Nusantara University (13.2%), the third one was 17 respondents from Prasetya Mulya University (6.07%), the fourth one was 12 respondents from Atma Jaya University (4.3%), the fifth one was 9 respondents from Pelita Harapan University (3.21%), the sixth and seventh were 6 respondents from Tarumanegara University and Bogor Agricultural University (2.14%), and the last one was 4 respondents from Petra Christian University (1.43%). The KMO and Bartlett"s test is done to determine the factorability of an intercorrelation matrix. From Table I , we can conclude that the data are factorable since the KMO result is 0.847, and the Bartlett"s Test is significance. Thus, the correlation matrix is not an identity matrix [34] . Communalities act as an indicator for the amount of variance in each variable that is accounted for [36] . The marketing 1 variable is deleted because the number of extraction is 0.3 which is not valid because the theories state that if an item has communality less than 0.5 then it might not be related to all items or suggest an additional factor could be added [37] .
IV. MEASURES
A. Factor Analysis
The total variance explained shows how much of the variability in the data have been influenced by the extracted factors [36] . The method to retain the values for rotation is using the criterion that the eigenvalues of the factors must be 1 or greater, which means, in this case, there were 5 factors that are significant. The results of the 5 factors are 33.594%, 13.356%, 8.613%, 7.081%, and 6.08% of the total variance. The other 19 factors justified only 31%. Therefore, those 5 factors are sufficient to represent the data. The criterion for the cumulative percentage is for the amount to be more than 60%, which this research reached 68.712% [38] . The rotated component matrix is also called as the rotated factor matrix in the factor analysis because it shows a matrix of the factor loadings for each variable onto each factor. In this case, the rotated component matrix presents five factors. Factor 1 comprises 11 elements which illustrates that most of these elements signify business operations and services. Factor 2 comprises 4 elements which show that these elements signify motivation and demand in the company. While factor 3 comprises 3 elements which signify financial problems in a company. Factor 4 comprises 3 elements which reflect the management in running a business. Lastly, factor 5 comprises 3 items which signify the networking problems in running a business.
B. Validity and Reliability
The criteria of the cronbach"s alpha are that it must not be below 0.7 and it must be based on rotated component matrix [35] . The deleted factors are in the second and fifth variables which are the MGT3 factor and the MKT7 factor. Those factors were deleted in order to make the variables reliable. Fig. 1 . Scatterplot. The scatter plot is basically used as a tool to identify the sequential patterns in the occurrence of the entrepreneurship problems. The tolerance values (greater than 0.10) and VIF values (less than 10) from this data are both satisfactory [34] .
C. Linear Regression
The significance of F-test should be less than 0.05 and in Table VI , the significance of BOSAVR, FINAVR, and NETAVR are less than 0.05, while MDAVR and MGTAVR are more than 0.05. Which means that business operation and service problems, finance problems, and networking problems influence the independent variable, entrepreneurship project. From Table V it shows that business operation and service problems, motivation and demand problems, finance problems, management problems and networking problems explained 80% of the influence. The results of this research paper indicates that the solution to business operation and service problems, motivation and demand problems, finance problems, management problems, and networking problems are, first, the period of around two weeks" time to learn the theories of starting a business in detail should be increased to at least one month thus, the students are able to attain deeper entrepreneurial skills. Second, before running the entrepreneurship project, the students should be encouraged to take a mentorship project or entrepreneurship workshop to acquire knowledge from real experiences of businessmen. For taking a mentorship project, we suggest the students to find businessmen who are willing to mentor the student in every field of business. Besides that, they can attend the entrepreneurship workshop held in their own university. In addition, since President University is located in Jabodetabek (Jakarta, Bogor, Depok, Tangerang, Bekasi), specifically in Jababeka, they could cooperate with Jababeka Innovation Center to enhance the entrepreneurship skills of the students.
Entrepreneurship project is made to enhance university students in entrepreneurial skills. Therefore, University students should be supported by positive learning environment so it can create independent character, initiative action, goal oriented, and collaborative personality students.
Learning about entrepreneurship project is an important part in terms of entrepreneurship education. The data analysis in this research indicates that there are five problems faced by doing their entrepreneurship project in business school in Jabodetabek (Jakarta, Bogor, Depok, Tanggerang, Bekasi). In most companies, the most common divisions are production, marketing, management, finance, and information technology. Those problems are commonly faced by students doing their entrepreneurship projects as well.
From the Adjusted R Square we found out that most of the research variables have covered the major problems (80%). Though there is still 20% of the research which hasn"t been covered. Therefore, we hope that our research can be useful for other researchers researching on common grounds.
